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Side show
High school basketball season was in full 
swing Tuesday in the Hill Country. 1B

Hoops madness

➤ Dow

Going 
digital

By Tim Sampson
Times Staff Writer

tim.sampson@dailytimes.com

If traditional media is a lecture, then new media can be 
viewed as a conversation.

That’s how Janet Ceaser, a San Antonio-based adver-
tising consultant who works primarily with small 
businesses, describes the growing trend toward small          
businesses.

“I think more and more businesses are finding what 
a great resource this can be,” she said. “And it can be, if 
they know how to use it.”

A simple keyword search for “Kerrville” on Facebook 
or Twitter will bring up dozens of entries for local pages. 
Many of the pages range between about 100 and 1,000 
followers, although some, such as The Daily Times page, 
boasts more than 2,000.

Area organizations, businesses see 
pitfalls, successes of online media

See Media, page 3A

To begin home delivery of the 
Kerrville Daily Times, visit the 
Web site at www.dailytimes. 
com or call  257-0324 or 
257-0329.

 ➤ Subscribe today

EIC funds 
back cleanup

By Mark J. Armstrong
Assistant Managing Editor

mark.armstrong@dailytimes.com 

The owners of the pink Parkway Apartments on 
Memorial Boulevard could receive $10,000 in taxpayer 
funds to help with the demolition of the now vacant 
property.

Commercial property broker Harvey Brinkman, who 
is one of the owners of the Parkway Apartments, said 
there are no current plans to redevelop the property at 
Loop 534 and Memorial Boulevard.

“We’re not developers. The property is for sale. We 
had a contract offer that had been negotiated that has 
fallen through because of the asbestos,” Brinkman said. 
“The way I look at commercial properties is it takes a 

Pink apartments to make 
way for new development

Tom Holden/Times Photo Editor, photo@dailytimes.com

The Parkway Apartments at the corner of Texas 27 
and Loop 534.

See EIC, page 3A

A class apart

Rigorous coursework, 
teamwork mark 
experience of military 
academy hopefuls at 
Schreiner’s Greystone

By Tim Sampson, Times Staff Writer,  tim.sampson@dailytimes.com

In the pre-dawn hours at Schreiner University — while many 
students still are hitting the snooze buttons and dreading class 

— a unique subset of students already is up and moving. 
By 5:45 a.m., the 28 students of Greystone Academy are up and  

training. Then it’s off to class, wearing their crisp collared shirts 
and dress pants. Their full day of studies, exercises and volunteer 
service won’t be complete until lights out at “2300 hours.” 

It’s a rigorous academic life compared to most of their peers 
at Schreiner University, but students of the preparatory academy 
choose such a lifestyle with one goal in mind — to gain entry into 
one of the U.S. military academies.

As Greystone marks its seventh year in operation with its largest 
class ever, the academy has unveiled a new Honor Code, drafted by 
the students, to support their overarching goal.

The document, which is only 13 paragraphs long, outlines such 
time honored ethics as always telling the truth, abiding by the laws 
of the land and representing the academy with integrity.

“It’s a lifestyle choice for sure,” said Kevin Sampson, a student from 
Oregon. “To prepare for the academy, it takes consistent dedication.”

Greystone’s main purpose is to provide a college-level education 
for students hoping to apply to one of the military academies. 

At top: 
Greystone student 
Jeffrey Engel wears 
a Marine Corps pin 
at the Honor Code 
and Standards of 
Conduct 
presentation 
Tuesday night at
the Union Church 
Building.

Left:  
Greystone 
student Stephen 
Roquemore signs 
an honor code 
agreement at the 
class’s Honor Code 
and Standards of 
Conduct 
presentation.

Below: 
Twenty-eight 
Greystone 
students signed a 
document 
Tuesday night 
binding them to 
their class’s honor 
code.

Melissa Boughton/
Times Photographer, 
photo@dailytimes.com

See Greystone, page 3A
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These affordable tests are perfect if you don’t have health insurance, have a high 
insurance deductible, or need an inexpensive way to help monitor wellness.

“3RD SATURDAY”
AFFORDABLE WELLNESS LAB TESTING

Saturday, 
November 20

8:00 am to 11:00 am
at the Peterson Outreach Lab at Five Points, 320 W. Water Street, Suite A, Kerrville

 * Remember . . . a 10-hour fast is required for all lab tests. Black coffee and water permitted.

 
Lipid Panel: Cholesterol, Triglyceride, HDL, LDL, Ratios.  WHY YOU NEED IT:  Identifies 
both good and bad cholesterol and fatty acids that block arteries and veins.  This test is an indicator of your 
potential risk for heart attack and stroke. If you have leg pain or shortness of breath this would be a good test 
to take. 

Cost:  $20.00 ($108.50 value)

Wellness One Panel: Lipid panel (cholesterol, triglyceride, HDL, LDL and 
ratios,) complete metabolic panel (kidney, liver, heart function and glucose level) 
and complete blood count (red and white blood cell counts).  WHY YOU NEED IT:  Many 
physicians order these for a routine physical.  The metabolic panel can determine kidney, heart and liver 
dysfunctions. The complete blood count screens for blood infections, low iron and some cancers of the blood.  
If you have any family history of kidney, heart or liver disease or cancer of the blood OR if you are tired all the 
time and have very low energy, this would be a good comprehensive test for you to take.  

Cost:  $65.00 ($380.00 value)

Wellness Two Panel:  Everything in Wellness One plus Thyroid Stimulating 
Hormone (TSH).  WHY YOU NEED IT:  Thyroid problems can show up as excessive fatigue, weight gain, 
dry skin, brittle nails and even hair loss.      

Cost:   $95.00 ($509.50 value)

Women’s Health Panel: Complete metabolic panel (kidney, liver, heart 
function and glucose level,) a complete blood count (red and white blood cell 
counts), Thyroid Stimulating Hormone (TSH), PLUS Hgb A1C (glucose monitor,) and 
FSH (female hormone).  WHY YOU NEED IT:  The glucose monitor tests for diabetes. The FSH tests for 
out of balance female hormone levels that can result in night sweats, hot flashes and fatigue common during 
menopause and pre-menopause.

Cost:  $150.00 ($637.00 value)

Men’s Health Panel: Complete metabolic panel, a complete blood count, 
Thyroid Stimulating Hormone (TSH)  PLUS Hgb A1C (glucose monitor) and PSA 
count. WHY YOU NEED IT:  The glucose monitor tests for diabetes. The PSA tests for out of balance male 
hormone levels that can be a sign of prostate cancer.   

Cost:  $150.00 ($637.00 value)

Healthy Heart Panel: Lipid panel, a complete metabolic panel, a complete 
blood count, iron, ferritin, TSH, CRP and homocysteine.  WHY YOU NEED IT:  This series gives 
a higher level of screening for heart disease. It gives a complete picture of how healthy your heart may be. This 
is a good test to take if you have any family history of heart disease. 

Cost:  $180.00 ($1,200.00 value)

PLAC test:  This blood test has been cleared by the FDA to aid in assessing the 
risk of both coronary heart disease and ischemic stroke.  WHY YOU NEED IT: This test is 
valuable in the evaluation not only of plaque buildup, but buildup that is ready to rupture or break loose, 
leading to a heart attack or stroke.

Cost:  $70

Cash or Checks only – Unfortunately we are unable to accept credit cards for these tests. 
Directions:  PRMC Lab is located at the corner of Main Street (Hwy 27) and Water Street (at 
the intersection across from Wells Fargo bank – one block west of Mamacita’s Restaurant). 
Door  prizes and refreshments.  All lab results are reviewed by a local pathology 
specialist at no additional charge.  All results will be mailed to you and maintained in 
your electronic medical records at Peterson Regional Medical Center.   

Affordable Lab Testing is available every 3rd Saturday of each Month.    
For more information, call 830-258-7708.

www.petersonrmc.com
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Monday - Saturday
10a.m.-9p.m.

Prices good 
November 17-20, 2010

1040 Junction Hwy... 830.895.1707
1464 Junction Hwy... 830.896.2337
1421 Sidney Baker ... 830.257.9810
In case of printing error, store price prevails.

3 Locations

W E S T E R N
BEVERAGES

H

Liquor, Wine & Beer

Captain 
Morgan
Spiced Rum
1.75 Ltr.  70 °

$1999 

Johnnie
walker 
red
Scotch
1.75 Ltr. 80 °

$3399

grey 
goose
Vodka
750 ml. 80 °

$2499

southern 
CoMfort
Bourbon Liqueur
1.75 Ltr.  70 °

$2399 

BeCker
Vinyards
Chardonnay
750 ml.

$799  

Crown 
royal
Canadian
750 ml. 80 °

$2399

kendal 
JaCkson
Chardonnay
750 ml.

$1099

Coors light
Beer  • 24 pk.  cans

$1799

old 
st. niCk
Egg Nog Liqueur
750 ml. 25 °

$599

JaCk 
daniel’s
Tennessee 
Whiskey
1.75 ltr. 80 °

$3599

Chateau 
ste. 
MiChelle
Indian Wells Merlot
750 ml.

$1299

Beringer
White Zinfandel
1.5 ltr.

$799

2x4
Lemeilleurs

041187

2x2
TX Bag Lady

031841
Join me at the Hill Country Market

Y.O. Resort Hotel
November 18-20

1x2
EZ Self 
Storage
011920

Relatives coming for the 
Holidays but your spare 

bedroom is full?

E-Z Self Storage
 

Has E-Z Solutions 
for your Holiday Season.
Call us for E-Z Storage 

Options

830-257-6059
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One of the growing local Face-
book fan pages to crop up recently 
is for The Salvation Army Ray and 
Joan Kroc Corps Community Cen-
ter. With 505 fans on Facebook and 
a Twitter account that provides in-
stantaneous updates and informa-
tion to followers’ cell phones, of-
ficials at the center say promoting 
itself on all media is important.

“I think it’s critical that we reach 
out to all media,” said Frank Dun-
lap, operations director for the 
Kroc Center. “We want to reach 
a very broad audience. The older 
audience is going to read our mes-

sage in the paper or hear it on the 
radio, but we also hope to have a 
lot of younger people involved in 

the center who turn toward things 
like Facebook for information.”

Since launching its page, the 

long process to ever get to the point 
where you have property that is 
marketable.”

He said cleaning up the property 
would help make it more market-
able, but board members on the 
Kerrville Economic Improvement 
Corporation had some concerns that 
the project did not meet the legal 
definition of a quality of life project 
and would not create primary jobs. 
The board voted 4-3 to recommend 
approval of the funding request af-
ter a lengthy discussion about how 
a project qualifies.

City Attorney Mike Hayes advised 
the board that he did not think it 
qualified as a quality of life project.

“Whether it’s legal or not is 
something for this board to decide. 
It’s not something for the staff to 
decide,” said EIC board member 
Robert Miller. “It isn’t staff’s posi-
tion to go to an applicant and tell 
them that does not qualify and run 
them away before we have a chance 
to review the application.”

“You’re going down a slippery 
slope if you disregard the legal 
counsel,” said Bill Crumrine, chair-
man of the EIC board.

Crumrine said he felt any fund-
ing agreement should have specific 
deadlines for completion and for 
the creation of jobs associated with 
the work. He was one of the three 
votes against funding the project, 
although he told Brinkman that he 
supported what they were trying to 
do.

“We are all in favor of something 
happening out there,” Crumrine 
said.

EIC board member Warren Fer-
guson suggested that at least there 
should be a timeline associated 
with the work. However, Ferguson 
noted that when projects include 
asbestos abatement, the work can 
last longer than what was planned 
because of problems outside the de-
veloper’s control.

“If you think about it, you could 
have someone come to you with 
a reasonable proposal to takes six 
months and then it takes eight to 
nine months,” Ferguson said.

EIC board member Gregg Appel 
also voted against the project, but 
he said he also supports new devel-
opment in the area.

“I think we’re opening a can 
of worms, because we’re talking 
about a project that doesn’t have a 
specific development plan with it,” 
Appel said.

The EIC set aside $100,000 of its 
$2 million budget for “commercial 
improvement projects” such as the 
Parkway Apartment cleanup and so 
far has funded two previous proj-
ects. The EIC can recommend up to 
$10,000 for each of the commercial 
improvement projects, but Hayes 
said those projects should be able 
to show it will create new jobs.

The previous projects that were 
approved under the commercial 
improvement projects were the re-
modeling of an adjacent building at 
San Saba Cap for expansion of the 
business and the purchase of an 
additional building for Hewitt Engi-
neering for additional office space.

Miller also noted that the statute 
that authorizes EIC funding allows 
for public funding of roads and 
other infrastructure improvements 

in undeveloped areas in order to 
encourage development.

“I don’t see much difference,” 
Miller said.

“We want to give Mr. Brinkman 
money, and that side of town needs 
it, and I’m sure the police would 
appreciate those buildings coming 
down,” said EIC board member Rex 
Boyland, who also voted against 
the funding agreement. “It just 
doesn’t seem to fit in one of those 
little boxes it has to fit in.”

The funding request now goes to 

the city council for consideration.
Brinkman said the demolition is 

estimated to cost between $40,000 
and $70,000. The three-acre site has 
a development site plan that would 
allow for retail shopping or a gas 
station.

Brinkman said the demolition 
is expected to be completed by         
June 30.

“That’s going to be the next hot 
area for Kerrville,” Brinkman said. 
“The east side is where our devel-
opment will come.”

EIC | continued from page 1A

Media | continued from page 1A

“Think of it as sort of like a com-
munity college, but for the acad-
emies,” said Capt. Tom Vortmann, 
deputy director of the school.

Many of the students have al-
ready applied once but failed to gain 
entry. They hope that by attending 
Greystone, they can improve their 
credentials to eventually gain accep-
tance — something Greystone has a 
proven record of achieving.

In its first six years, every student 
earned a nomination from their re-
spective congressional representa-
tives — the first step in admission to 
one of the academies. Of those stu-
dents, 98 percent made it into officer 
training programs, and 90 percent 
were accepted into an academy.

Although Greystone’s rigor can be 
overwhelming at first, particularly for 
the majority of students who come 
from out-of-state, students say hav-
ing a taste of the academy lifestyle 
before showing up at West Point or 
Annapolis is a great advantage.

“My sister is actually in the acad-
emy,” said Keyawna Danai, a stu-
dent from Las Vegas. “Based on her 
experience, I’m glad I got to expe-
rience the rigor here. It is better to 
have to overcome the obstacles here 
than at the academy.”

Danai and the other students 
said that teamwork is the key to 
success. With regimented sched-
ules that only allow time-off on 
Saturday afternoons, there is little 
time to socialize outside of the 
Greystone group. It has the effect 
of building a strong bond between 

the students, who push each other 
to excel.

Recently, during physical train-
ing, students were challenged to run 
a mile in less than eight minutes. 
For Danai, who has struggled with 
running speed, it was the encour-
agement of a fellow classmate that 
helped her meet the goal.

“Connor (J. Duran) would not 
let me slow down,” she said. “He 
would literally push me if I began to 
slow down.”

Students say this episode is the 
perfect illustration of the Greystone 
way of life.

“It’s the perfect metaphor,” said 
Josiah Smith of Massachusetts. 
“Basically, we are all here because 
on our own we could not make the 
academies. As a team, though, we 
can improve, and we will make it.”

Greystone | 
continued from page 1A

Kroc Center has tried to provide 
daily updates with information 
related to services it provides. 
Ceaser said this is a good thing, 
and that constant contact and 
new information is critical toward 
successful marketing online.

“The Internet’s greatest gift 
has been its ability to provide us 
so much more information than 
we’ve ever been able to access be-
fore,” she said. “Because of that, 

people expect websites and Face-
book pages to provide a steady 
stream of new information.”

One of the biggest challenges 
for small businesses is keeping 
customers engaged and coming 
back.

The added bonus of sites like 
Facebook is they are free to busi-
nesses — although many opt to 
hire outside consultants to help 
manage pages. The low cost of 
social media marketing may ex-
plain a nationwide increase in 
the number of small businesses 
utilizing such sites. According 
to the University of Maryland’s 
Small Business Success Index re-
port, the number of small busi-
nesses using social media last 
year doubled from 2008, from 12 
to 24 percent.

Although such sites can help 
cultivate stronger ties with clients 
by creating a conversational type 
relationship with friends and fol-
lowers, Ceaser said small busi-

nesses shouldn’t be too quick to 
eschew traditional media.

“In a small town like Kerrville, I 
imagine an all-Facebook, all-viral 
advertising campaign would be 
hard to mount,” she said. “I think 
you still need the traditional me-
dia to get the message out to the 
big audiences.”

It’s something that The Daily 
Times has found to be true. With 
2,303 Facebook fans as of Tues-
day, the newspaper had one of 
the most liked pages of any busi-
ness or organization in Kerrville, 
but a lot of that has to do with 
the paper’s established brand and 
ability to promote itself to readers 
of its printed product.

“Social media is another way 
that we can stay in touch with our 
audience,” Kerrville Daily Times 
publisher Mike Graxiola said. “Not 
only do we stay in contact through 
our print and electronic product, 
but we can also interact with them 
through Facebook.”

The Kerrville Daily Times

➤ Facebook fans: 2,303

The Salvation Army Ray 
and Joan Kroc Corps 
Community Center

➤ Facebook fans: 505

Hill Country Arts 
Foundation

➤ Facebook fans: 62
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